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• Consumers want to know more and want 
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• Retailers, and therefore processors, want 
to satisfy customers

• Allows retailers and processors to show 
due diligence



CONSUMERS & WOOL 
BUYERS ARE…

• Consumers want to know more and want 
a “guarantee”

• Retailers, and therefore processors, want 
to satisfy customers

• Allows retailers and processors to show 
due diligence

AWA allows us to…

• Share what a great job we’re doing

• Reputation and pride

• Gives traceability

• Access into (high-end) markets

• Expands number of buyers

• Negotiate a higher price



• Voluntary

• Developed by the industry

• American Sheep Industry Association (ASI)

• CSU & UNL

• All segments of the industry

• Year-round standards

• Multiple levels- growers & buyers can find the 

level that works best for them

• Traceable

• Certificates and verification on the AWA website

• Working on USDA certification

www.AmericanWoolAssurance.org







SignageAWA Guide



102 Website members

19% Large commercial operations

32% Commercial farm flock operations

28 Level I – AWA Educated

49% Niche market operations

17 Level II Evaluators
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